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Mission Statement of the 
American Business                   

Women’s Association  

The mission of the American                         
Business Women’s Association is 
to bring together businesswomen 

of diverse occupations and to 
provide opportunities for them to 
help themselves and others grow             

personally and professionally 
through leadership, education,  

networking support, and  
national recognition. 

 

Mali Phonpadith 

CEO of SOAR Community Network and  

Co-founder of SCN Nebula 

 

Join us to explore how to live a more fulfilled life by 

mapping your purpose… 

 
Tuesday, May 18, 2021 
 
Live Online Meeting 
Eastern Standard Time 
 

6:15 – Optional Informal Networking 

6:30 – Welcome & Program 

7:15 – Business Meeting & Networking Breakouts 

8:00 - Closing 
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Maia  

Chapter  

Meeting  

on Zoom… 

~ 

Surviving 

and  

Thriving! 

Click on the link below to 

register: 

http://abwa-

maia.org/events 

http://www.abwa-maia.org/events
http://www.abwa-maia.org/events
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Dear ABWA Maia Chapter Members,  
 

I wanted to give you a glimpse into my year acting as Treasurer on 

our Maia Chapter’s Board. At first, when I had said yes to this 

position, I knew little about what was expected, but I did know that I 

wanted to be more involved within our Chapter. Sharon is such a 

great mentor, and she showed me everything that I needed to know, 

and she was supportive with me every step of the way. What an 

amazing opportunity it has been to get to know the inner workings  

of our Chapter, and what it truly takes to operate and run our 

wonderful organization.  

The best part of this whole journey has been getting to know the 

other board members better, seeing the dedication and passion that 

these ladies have for our Chapter and our members is inspiring. 

Janene, Sharon, and Wiebke, thank you for all the work you do for  

all of us. I am so incredibly grateful for this fantastic experience, and for the great friends that I have 

made along the way. Although, COVID really put a damper on our ABWA experiences, and 

negatively impacted all our lives, I have seen first-hand within our Chapter, we as driven women will 

rise above, help others, and succeed no matter the challenge set before us.    

I am sad to be exiting my position as treasurer, but really excited for the next 

treasurer to experience what I had experienced. 

Warm Regards, 
Shannon Cajic      
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ABWA National Team—Regional Conference 

Regional Conference Attendees 
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Thank You for sponsoring me to attend Central Regional Virtual Conference 
 
My conference Report is reflected on the SBMEF (Stephen Bufton Memorial Educational Fund) Presen-
tation.   A great way to give back!    
 
The Stephen Bufton Memorial Educational Fund exists to provide educational grants to women pursu-
ing post-secondary educational goals, as well as ongoing professional development, in order to sup-
port their career advancement and to help them become the role models, mentors and leaders of the 
future. 
 
For more than 65 years, The Stephen Memorial Education Fund has been providing access to educa-
tion for women who others would not have the resources to attend.  
 
Did you know?   
In 1953, SBMEF was established by Ann Hayes (the first honorary member of ABWA) in memory of 
Stephen Bufton, the son of Mr. Hilary Bufton Jr., one of ABWA founders.  Trustees award about 
$120,000 in scholarships annually.   Since 1953, it is estimated that the Trustees have awarded 18 mil-
lion dollars in scholarships to close to 18,000 women.  SBMEF is a public foundation and is classified as 
a 501 (c)3, a charitable organization. Organizations with a 501(c)3 classification are commonly referred 
to as charitable organizations. Contributions to SBMEF may be tax deductible however, you are ad-
vised to check with your accountant to determine if you qualify. 
 
Responsibilities of Trustees- National Board: 
Establish annual goals for the funds – Determines the number, value and type of scholarships awarded 
each year. - Determines the field of study, institution and GPA for all national scholarships.  Meets at 
least 2x year.  Has fiduciary responsibility for the fund and the investments of the fund.   Responsible 
for perpetuating the fund.   Reviews applications and awards scholarships. 
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Funding Sources 
Since its inception in 1953, the sustainability of SBMEF has always been attributed to the members of 
American Business Women’s Association. 
 
Here are a few of the Funding Sources Year 2020 (not inclusive) 

 Amazon Smile 
 Ambassador Funded Scholarship 
 2019 NWLC- Disco Party/Painting & 2020 Regional Conference Contributions 
 BSTR Contributions & Outright Grant Contributions 
 General Contributions 
 Giving Tuesday Event & Impact Scholarships Funding 
 National Scholarships & Member Pledges 
 Summer Summit Series 

 
Here’s a list of the Educational Funds for 2021-2022 Award Year: 

 Business Skills Tuition Reimbursement (BSTR) 
 Impact Scholarship  
 Outright Grant for the 2021-2022 Award Year 
 National Scholarships for the 2021-2022 Award Year 

 
More information regarding these Educational Funds can be obtained from the resources listed below. 
 

Where/How to access SBMEF’s Resources 
SBMEF Guide and Forms may be downloaded from the www.sbmef.org website.- SBMEF folder in the 
National Resources (Community Connections)- ABWA National Office or email Jill Miller, SBMEF Admin-
istrator, webmail@abwa.org 
 

Ways you can support SBMEF  

Make a contribution to SBMEF- if you donate $25 or more today, you will receive a ribbon from Jill Mil-

ler.   I recently made a contribution at the cen-

tral regional conference. 

 
When shopping on Amazon, use Amazon Smile 
and select the Stephen Memorial Educational 
fund as your charity! 
“Love” or “Like” the Stephen Bufton Educational 
Fund Facebook page 
 
Support SBMEF today! 
Your support creates the opportunity for women to fulfill their dreams!   Not only are you investing in 
their education today but you are expanding their options for success tomorrow. 
 
In ABWA Friendship, 
Sharon Walker 
 

http://www.sbmef.org
mailto:webmail@abwa.org
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“To earn trust, money and power aren’t 
enough; you have to show some concern 
for others. You can’t buy trust in the su-
permarket." –  His Holiness the Dalai La-
ma  
 
NWLC's totally virtual 2020 conference 
showcased knowledge and insights of 
five keynote speakers.  I was especially 
fascinated by comments made by trust 
and body language expert Pamela Bar-
num.  Her talk on “3D Trust in a 2D 
World:  Innovative Approaches to En-
hance Trust Virtually” was a 50-minute 
long banquet of information on trustwor-
thiness, authenticity, and empathy.  
 
On the surface, Pamela Barnum’s early 
background seems counter to her cur-
rent work as a Trust Strategist. Pamela is 
a former undercover police officer who 
worked in Drug Enforcement before be-
coming a federal prosecuting attorney in 
Calgary. She perfected courtroom tech-
niques in body language and deception 
detection.  In law school Pamela studied 
corporate negotiations, applying those 
skills to the nonverbal methods she learned while working in the criminal justice system.  
 
Today, Pamela Barnum is a successful entrepreneur who speaks about strategies anyone can use to de-
tect deception and aid in building more trusting personal and professional relationships. While she 
touched on being savvy about deception, I was intrigued by the question of “How can we increase trust 
with clients, colleagues, and customers?”  
 
Physical face-to-face interactions are filled with important social cues. But we are immersed in environ-
ments where so much of human interaction increasingly has become digital.  Nonetheless, awareness of 
nonverbal behaviors is paramount to human interaction – whether face-to-face or digital. 
 
Most people unconsciously relay cues about their emotions and personalities. Decoding is a tool to 
“read” and interpret this nonverbal information. Knowing how to express empathy has become crucial 
in the 2-dimensional world of videoconferencing.  Not being attentive to behavior cues could mean bor-
ing a client, annoying a colleague, or missing a potential opportunity. 

https://en.wikipedia.org/wiki/14th_Dalai_Lama
https://en.wikipedia.org/wiki/14th_Dalai_Lama
https://psychologycompass.com/blog/mastering-the-art-of-conversation/
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When negotiating with someone, there are three laid-back ways to use your own body language to 
convey empathy and increase trust: 

1. Subtly mirror the other person’s body language and energy level. Like attracts like and 
can build a bond of trust (or that you will not be bullied).  

2. Practice relaxing your face muscles. Even if you’re bored, zoned out, or unimpressed – 
be aware of your body and don’t display a ‘Resting Bitter Face’ (RBF).  (You may have to 
practice softer expressions).  

3. Move from behind your desk. Removing barriers – even books and papers -- between 
you and the other person will increase empathy.  

Move from behind your desk. Removing barriers – even books and papers -- between you and the 
other person will increase empathy. 

Pamela spoke about being aware of -- and managing -- biases in our perceptions that can skew how 
we read other people’s behavior: 

 Know that there’s a difference between anxiety and deception. Knowing this avoids 
wasting time and money 

 Increase self-awareness so that you access personal bias – this is diversity training with 
real and measurable results. 

 Identify nonverbal cues for deception – learn how to filter out what’s really being said so 
you can make informed decisions. For example, does leaning in toward you during a ne-
gotiation always mean agreement, or is it a counter-strategy? 

 
Identify nonverbal cues for deception – learn how to filter out what’s really being said so you can 
make informed decisions. For example, does leaning in toward you during a negotiation always 
mean agreement, or is it a counter-strategy? 
 
Control Perception: Research shows that credibility, confidence, likability – and trustworthiness are 
evaluated within seconds. That means that even if you’ve rehearsed your words perfectly, and you 
say all the right things, if your body language isn’t in alignment with what you say – you lose. Our 
brains react to nonverbal messages before anything else. That’s how we’re wired. 
 
The impact of nonverbal communication lies in the perception of what others think. People make an 
emotional decision about what they see, and it takes a long time – and a lot of evidence to change 
their minds. By then, the damage is done. Understand and interpret the nonverbal signs you’re com-
municating – as well as the signs others are sharing so you can build rapport and develop trust with 
anyone. 
 
What matters most is looking at a combination of cues.  No matter how 
advanced our technology becomes, face-to-face communication will al-
ways be around. Virtual experiences abound, but science shows our 
brains to be hardwired to deal with in-person communication. When 
people can hide behind a screen, they're not as accountable as they are 
in person. In a very noisy space, filled with countless tweets, blogs, 
emails, shares and likes, it's easy to stop listening. Combining trust, em-
pathy and active listening skills is even more important online.  
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Welcome New Maia Members 

Hi! I’m Suzy Stein! I’m originally from California, but I’ve lived in 
Ann Arbor for the past 23 years. My husband, Troy and I came to 
the U-M for his MBA, and we decided to raise our family here. We 
have five children, ages 16-28, and five grandchildren, so far. I 
studied educational psychology and worked as a school counselor 
before deciding to stay home with my children. 11 years ago, 
when my youngest was 5, I became an independent consultant 
with Arbonne, Int’l, a health and wellness company. I love the 
flexibility of working independently. In my free time, I love to 
work out (my favorites are Zumba and weight training), study 
German (we plan to live in Germany down the road), volunteer at 
Huron High, cook and bake, and read personal development 
books. I was introduced to ABWA by a colleague, who participates 
in Indianapolis. I look forward to networking and building 
friendships in the MAIA chapter.   

Leslie Capozzoli is the Orchestra Director at Emerson School in 
Ann Arbor, where she has taught for twenty years.  A graduate of 
the U of M School of Music, Leslie loves to play violin with her 
string ensemble, Cantabile Strings, and in several local 
orchestras, as well as the Lexington Bach Festival.  She also works 
as a clinician, scholarship adjudicator, and guest artist for 
organizations such as the Interlochen All-State Orchestra.  Leslie is 
currently working on her Project Manager Professional 
certification and volunteers as a PMP for Saline Area Social 
Services major events. 
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WE ARE 
Changing 
Women’s 
Lives… 

 

Executive Team 

President: 

Janene Ternes, 

Vice President: 

Sharon Walker, 

Secretary: 

Wiebke Hagendorf-

Schroeder, 

Treasurer: 

Shannon Cajic 

 

Committee Chairs 

Education 

Gwendolyn Guy 

Fundraising 

Mary Shindell & 

Sharon Walker 

Membership 

Meghan Johnson 

Newsletter 

Tammy Knapp 

Professional 

Development 

Mary Ceccanese 

Publicity 

Lisa Bartley 
 

Maia Chapter meets the 3rd 
Tuesday of every month, 6 to 
8pm at The Original Cottage 
Inn, 512 E. William St, Ann 
Arbor, MI 48104. However, 
due to COVID-19, we are 

meeting virtually on Zoom. For 
more info, contact Sharon at  
walkers@umich.edu or visit 

abwa-maia.org  
https://www.facebook.com/

ABWAMaia 
 

Maia Chapter 

ABWA’s Proud Code of Conduct  

 All members will serve as goodwill ambassadors for the American Business 
Women’s Association.  

 Members will not allow their personal beliefs and convictions to interfere with 
the representation of ABWA’s mission.  

 Members will always treat their member colleagues, guests, vendors and 
sponsors with honesty, respect, fairness, integrity, responsibility, kindness, 
and in good faith.  

 Members will maintain compliance with ABWA National, Chapter and Ex-
press Network Bylaws.  

 Members will not use their personal power to advance their personal inter-
ests.  

 Members will strive for excellence in their professions by maintaining and 
enhancing their own business knowledge and skills, and by encouraging the 

Birthdays 
May 

20th—Suzy Stein 

June 

2nd—LaDonna Billman 

6th—Wiebke Hagendorf-Schroter 

9th—Holly Weshalek 

17th—Swati Tripathi 

23rd—Barbara Askew 

 

Anniversaries 
April 

1st—Delores Mortimer 

1st—Mary Ceccanese 

16th—Sharon Walker 

17th—Mary Shindell 

May 

12th—Sherri Lawrence 

22nd—Robin Shear 

28th—Shannon Cajic 

June 

12th—Vicky Vincent 

21st—Stephanie Reynolds 

 

Let’s Celebrate! 
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 Giving Membership a voice 

 Treat People with dignity (See 

Proud Code of Conduct) 

 Lifelong Learning 

 Focus on Creating Value for 

Members 

 Achievement 

 Visionary Leadership 

 Focus on the future 

 Manage by Fact 

 Manage for innovation 

ABWA Set of Core Values 


